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Purchases in Last 24 Months and %
Plans for Next 12 Months (Medium Business) “.°3MB Group

Last 24 Months | Next 12 Months |

®100-249 empl. ®250-499 empl. ®W500-1,000 empl.

E100-249 empl. ®m250-499 empl. ®W500-1,000 empl.

Sgnhost te des i
design/hosting 82% 55% Web site design and/or hosting
Online marketing 66% 64% / Business analytics 46%
Infrastructure 82% 64% Contact and customer management 47% 49%
Business analytics 71% 64% Infrastructure 53%  44%
Collaboration 76% 64% \ Collaboration
Accounting . .
, . ' Onl ket
financial and/or 63% 57% niine marketing
enterprise...
Contact and Accounting, financial and/or
customer 68% 48% enterprise resource planning (ERP) :
management | ‘ ‘ ‘ ;
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