










Customers across all industries value great decisions

Across industries, there is a common thread with our customers. This 
is the enthusiasm they have for being able to predict the effect of their 
decisions. With this capability they can always move forward and always 
execute with confi dence.

Our retail customers analyze trends and understand the constraints of stock 
availability. This helps create a merchandise budget that allows the store to fulfi ll 
sales goals, avoid being out of stock but still minimizing inventory investment. On 
the expense side our retailers can manage labor on a day to day basis to match 
customer traffi c and expected sales.

Automotive manufacturers can quickly align production schedules and capital 
investment with the volatility of the current marketplace. Many use agile sales 
planning techniques to streamline processes and maximize profi ts.

In the utilities industry long-range planning can be particularly time consuming. 
Our customer are able to understand the strategic direction of the organization, 
marry this with external drivers and plan the maintenance, repair or replacement of 
key long term assets and labor to minimize expense.

Within healthcare organizations fi nance staff and operational decision makers can 
accurately project future revenue trends and analyze data based on pay type and 
reimbursement amounts. Our solutions provide decision makers with product mix 
and profi tability reports for in-patient and out-patient information as well as split by 
elective and required procedures.

For consumer goods manufacturing companies top line revenue is important 
but in addition, all have to understand the drivers of future net product profi tability. 
Detailed analysis is available on gross sales, returns, deal allowances, certifi ed 
marketing funds and direct expenses by product and channel.

Host Analytics customers include: 

The Host Analytics’ Customer 
Community Ecosphere is a free portal 
in which the worldwide community of 
Host Analytics users can exchange 
ideas, review best practices, join 
industry or role-based groups, and 
network with peers.

“For new users the portal makes it easy 
to identify the features and functionality 
that are likely to deliver the best results. 
For experienced users like us, we get 
a wealth of information regarding best 
practices.”

–Sheilene Snipes, Senior Financial 
Planning Analyst at Thule, the leading 
provider of sports and utility transporta-
tion equipment
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Customer Profile:
Red Roof Inn

“The most important need was “what-
if” modeling. Juggling 160 megabyte ex-
cel documents was not easy to do. And 
budgeting and planning is not really our 
day job. Our day job is really making 
money for the company where we can 
and for us to get back to that, that is 
where it really shows the payoff.”

–Shawn Anderson, Manager of 
Financial Planning and Analysis, 
Red Roof Inn

challenges

High level of business model •	
complexity in operations
Need to drive scenario analysis •	
using key financial drivers
Needed overall modeling flexibility •	
for key changes in assumptions

solution

Implemented rolling forecasts•	
Implemented driver based (rented •	
room) labor modeling in the work 
force planning module 
Reporting detailed by location P&L’s •	

ROI

Saved $150,000 in initial setup and •	
development costs
Saved $50,000 in annual maintenance •	
and support 
Saved $40,000 in annual finance •	
overhead
Implemented in 2 months•	

”
““Full CPM suite offered on a SaaS platform going beyond traditional budgeting and 

planning with strong referenceable clients.”
   – Gartner

Host Analytics named a “strong performer” in the Forrester Wave™ report on Business 
Performance Solutions. In the report Host Analytics was noted for having “a well‐rounded 
offering and a clear vision and strategy for BPS.”
   – Forrester Research

“With a central database, companies can produce reports covering a range of financial and 
management information requirements”
   – Ventana

“By 2010, 20 percent of organizations will have an industry-specific analytic application 
delivered via software as a service (SaaS) as a standard component of their portfolio...”	
   – Gartner Report 2009

Thinkstrategies
Host Analytics was the recipient of a Best of SaaS Showplace (BoSS) Award from market 
research firm THINKstrategies. The BoSS Award program promotes cloud computing 
vendors whose solutions have been shown to increase sales, lower costs, improve customer 
satisfaction, speed operations and grow profitability.

Industry trends

“BPM is now available to any organization – using the Internet.. Accordingly, innumerable 
Software-as-a-service (SaaS) vendors have emerged, offering less expensive EPM solutions 
that are relatively easy to buy and implement.”
   – Howard Dresner Industry Analyst, Business Performance Management

“Business users in midsize and large organizations are becoming increasingly frustrated 
with the long deployment cycles, high costs, complicated upgrade processes and IT 
infrastructure demanded by traditional CPM applications...”
   – Neil Chandler, Gartner Group

“Analysts claim that by 2010, 30% of new software will be delivered via an SAAS model. For 
many companies large and small, SAAS is the best way to roll out new technology.” 
   – Computerworld

Venture capital partners

 •  Founder & Angel Investor funding since inception 
 •  Completed Series A Funding (Q1’08); Trident, ATV 
 •  Completed Series B Funding (Q2’09); Trident, ATV and StarVest 

What people are saying about Host Analytics
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Phone: 650 249 7100        
Fax: 866 896 1738
Toll Free: 866 391 HOST (4678)
Email: info@hostanalytics.com

Host Analytics Headquarters:
Host Analytics, Inc.
2400 Broadway Street, Suite 200
Redwood City, CA 94063 USA www.hostanalytics.com


